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1. Introduction to Cadence 

Cadence is a groundbreaking Web3-based crowdfunding platform tailored to the unique 

needs of independent musicians. Its mission is to bridge the gap between the established 

Web2 ecosystem of streaming services and the innovative potential of Web3 technologies 

like NFTs. Cadence fosters a loyal and engaged community, empowering musicians to 

achieve greater visibility, credibility, and financial independence. 

The name "Cadence" symbolizes a fulfilling resolution, reflecting the platform’s goal to 

guide musicians toward a rewarding artistic journey. Traditional streaming platforms 

dominate the market but create barriers to sustainable income for independent artists. 

Simultaneously, the Web3 space offers exciting opportunities, but its small market limits 

its impact. Cadence unifies these two worlds to provide: 

• Community Building: Attracting genuine fans who support and promote artists 

organically. 

• Strategic Promotion: Leveraging community-funded advertising to amplify an 

artist’s reach. 

• NFT Integration: Monetizing music in the Web3 ecosystem. 

• Sustainable Growth: Focusing on long-term value creation. 

 

2. Challenges in the Music Industry and Web3 

Core Problems: 

• Streaming platforms like Spotify and Apple Music require prolonged income 

periods, often delaying substantial earnings for independent artists. 



• Music NFTs show potential but currently focus more on trading musicians than 

their art. 

Web2 and Web3 Gaps: Web2 and Web3, in their current forms, are unable to fully 

satisfy the needs of independent musicians. Web2 streaming platforms offer unparalleled 

reach and visibility but create significant challenges for artists: 

• Delayed Monetization: For example, Spotify enforces stringent conditions such 

as a minimum of 1,000 streams before musicians can start monetizing their music. 

• Financial Burden: Independent musicians bear the costs of mix mastering, studio 

recording, music composition, and more without external funding. Even with 

consistent monthly music releases, it may take over three years for them to see 

any substantial income. 

On the other hand, Web3 music technology is still in its infancy and cannot yet provide a 

reliable foundation for most artists. While NFTs and blockchain-based platforms 

introduce exciting opportunities for monetization and community building, the limited 

adoption and small market cap restrict their impact. 

Cadence bridges these gaps by uniting Web2’s proven visibility with Web3’s innovative 

monetization strategies, ensuring a sustainable ecosystem where independent musicians 

can thrive. By focusing on long-term community engagement and avoiding inflationary 

token economics, Cadence addresses these challenges head-on. 

 

3. Cadence’s Comprehensive Solution 

3.1 Building a Loyal Community 

• Genuine Audiences: Connecting musicians with listeners who genuinely 

appreciate their art. 

• Boosting Visibility: Organic engagement enhances algorithmic recognition on 

major platforms. 

3.2 Community-Funded Advertising 

• Targeted Campaigns: Musicians gain access to community-funded ad budgets of 

up to $10,000. 

• Freelancing Opportunities: Experts manage campaigns for effective outreach. 

3.3 NFT Marketplace Integration 

• Strategic Listing: Musicians establish credibility before listing on the NFT 

marketplace. 

• Enhanced Demand: A loyal fan base ensures higher NFT value. 



3.4 Token-Based Participation 

• Governance Tokens: Community members influence decisions and earn 

rewards. 

 

4. Roadmap and Perspective 

Stage 1 (In Progress) 

• Foundation & Launch 

• Building the Core 

• Curated Playlists Take Flight 

• Early Bird Rewards 

• Community Feedback Loop 

Stage 2 (6-12 Months After Test Net Launch) 

• Growth & Expansion 

• Artist Discovery Unleashed 

• Community Thrives 

• Scaling the Ecosystem 

Stage 3 (12-18 Months After Test Net Launch) 

• Crowdfunding & Promotion Power-Up 

• Amplify Artist Reach 

• Artist-Centric NFT Marketplace 

Stage 4 (18-24 Months After Test Net Launch) 

• The NFT Era Begins 

• A Sustainable NFT Ecosystem 

• Web2 & Web3 Convergence 

Stage 5 (24-36 Months After Test Net Launch) 

• Global Domination 

• Celebrating Success Together 

• Reaching a Global Audience 

Stage 6 (+36 Months After Test Net Launch) 

• The Future of Music 

• Decentralized Power to the People 



• Innovation Without Limits 

 

5. Investor Opportunities and Benefits 

5.1 How Investors Contribute 

• Engagement: Streaming curated playlists and following artists. 

• Technology Integration: Using smart speakers for measurable activity. 

5.2 Benefits for Investors 

• Accelerated NFT Value: Increased demand and credibility boost music NFT 

value. 

• Transparent ROI: Secondary NFT markets ensure visible returns. 

• Governance Token Rewards: Investors participate in platform growth and 

decision-making. 

 

6. Benefits of Facebook and Instagram Campaigns 

Independent musicians often rely on Facebook and Instagram ad campaigns to promote 

their music. These campaigns typically cost between $100 and $500 per promotion, 

which covers services such as boosting posts or running targeted advertisements. For 

larger-scale promotions, ad budgets of at least $2,000 are often required to achieve 

meaningful reach and impact. 

Challenges with Current Ad Campaigns: 

• High Costs: Independent musicians must allocate significant funds for each 

campaign without guarantees of immediate returns. 

• Prolonged Return Period: Without an established and engaged fanbase, the 

effectiveness of ads diminishes, making the path to profitability much longer. 

Cadence addresses these issues by integrating community-funded advertising and 

building a loyal community to ensure that ad campaigns are not just effective but also 

sustainable. This combination maximizes the impact of each dollar spent, empowering 

musicians to grow their audience and achieve meaningful engagement. 

 

7. Curated Playlists: Empowering Diverse Talent 

• Inclusive Opportunities: Open submissions from platforms like Spotify. 



• Growth Opportunities: Regular updates boost visibility and lay groundwork for 

NFT ventures. 

• Fair Model: Lower fees and transparent systems benefit artists and communities. 

 

8. Conclusion 

Cadence represents a transformative approach to redefining the music industry by 

merging Web2 visibility with Web3 innovation. It empowers independent musicians, 

fosters loyal communities, and creates sustainable growth opportunities for all 

stakeholders. By addressing the limitations of both Web2 and Web3 ecosystems, 

Cadence ensures that musicians can focus on their art while building a stable, long-term 

foundation for success. Join us in reshaping the future of music and building a fairer, 

more impactful ecosystem for artists, investors, and fans alike. 

 


